





Broadcast
Engineering
World Ezine

The monthly Ezine is an
online version of the World
Edition, with an enhanced
interactive reading
experience. Readers can
zoom in on diagrams, click
on your ads, link directly
to your website, and more.
You can get in the ezine
with just a 15% upcharge

to your print rate.

Show Update
Enewsletters

Keep our subscribers and
attendees of two of the
industry’s biggest shows,
NAB and IBC, updated for
several weeks leading up to
the event with timely product

technology updates, news

and business announcements.

Keep your message front of
mind before, during and after
the show.

IN YOUR PROSPECTS INBOX

AND ON THEIR DESKTOP

Enewsletters
Deliver your message right to your targets’inboxes
by placing your advertising message within a timely,
informative, contextual environment, carrying the
latest industry news, trends, and information. Our
must-read enewsletters drive unrivaled audience
interaction, which helps you increase your branding
and raise response.
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> Beyond the Headlines
Beyond the Headlines complements the print ST ot vt
editions with weekly updates on industry news, 2
product reviews, new product spotlights, FCC

updates and industry events. b

W U B, el el et o 8
2 ol o gy .01 ey

> Technology updates and special interest enewsletters
deliver information on tightly niched topics twice a month:

b st ) > RF Update
Mobile TV Update =7

> News Technology Update
> Sports Technology Update
Ty =) > Autc?mation Technology Update
| ~teaie Technology Update — 4§ > Audio Technology Update
- - > HD Technology Update
> ENG Update
> IPTV Update
> Transition to Digital
> Mobile TV Update

Newsletter Technical Specs

Formats accepted: GIF, Animated GIF, JPEG. No Rich Media.

Dimensions and file sizes: Banner Ad: 468 x 60, max. 30K, and URL

Tower Ad: 120 x 600, max. 30K, and URL.

Text & Logo Ad: 120 x 60 Logo or Image, max. 30K, and URL. Includes 50 words of text.

3rd Party Ad Serving: We will accept most 3rd Party Ad tags. 3rd Party Ad tags for e-newsletters
must be standard IMG SRC and HREF tags at actual size, no 1X1s. All 3PAS must be accompanied
by anti-caching documentation.

Materials due: Five business days prior to publication.

For each of the last 4 years Broadcast
Engineering has won the Mins Best of
the Web award for newsletters.

Winner

Custom Enewsletters

Custom Enewsletters can be created to deliver major impact. You'll be the sole-sponsor
of a particular topic of interest, and you'll “own” the category.

For more information, please visit broadcastengineering.com/advertisers




Webcasts

Broadcast Engineering Editorial Webcasts
feature a 45-minute presentation from an
independent expert on a hot industry topic,
followed by a 10-15 minute Q & A session.
With your sponsorship, you'll receive a 30-
second, radio-type ad promotion at the
beginning of the Webcast, with a dedicated
PowerPoint slide. All Webcasts are archived on
broadcastengineering.com for two months.
Don’t miss this opportunity to position your
company as an education leader in the
marketplace. Contact your sales manager today
for available topics and Webcast schedules.

Podcasts

Each week Broadcast Engineering editors,
supported by reporters from around the
world, offer a five-minute podcast reporting
on the latest in broadcast and production
news and technology information. These
podcasts provide readers with must-have
information in an easy-to-access format
whether they listen directly from the web site
or download the file and listen on-the-go.
Connect with a truly engaged audience and
build strong brand recognition by sponsoring
these weekly podcasts.

Keyword Search Alert
Broadcast Engineering is pleased to
introduce a time-saving method to finding
the information that is most important to
our readers. With the debut of Keyword
Search Alert, subscribers can now sign up for
the specific industry categories/topics that
apply to their business and receive alerts

via e-mail the minute we post information
relating to them on our website. Sponsor one
or more of these categories and target your
message to industry professionals you know
are interested specifically in the products/
services you offer! Sponsorships available on
a first come, first served basis.

Essential Guides and
Anniversary Issues

See information on page 10.

Website Technical Specs

Formats currently accepted:
GIF, Animated GIF, JPEG, HTML, Flash,
Unicast, PointRoll, Eyeblaster, Enliver

Will accept for testing:
DHTML, Audio, Real, Shoshkeles, Tomboy

Non-accepted formats:
Java, Java Applet, Video

3rd Party Ad Serving:

The Publisher will accept most 3rd Party Ad
Tags including DART (internal redirect),
Bluestreak, MediaPlex, and Atlas. All 3PAS must

be accompanied by anit-caching documentation.

Dimensions and file sizes:
728x90, 300x250, 180x150: 36k

Frames and looping:
Maximum frames=four; looping=three times

Materials due:

Two business days prior to posting for banner
ads and five days prior to posting for rich media
ads. Includes referring URL and alternate text
with instructions.

Cancellation policy:

Banners, sponsorships and enewsletters require
a two-week written cancellation notice.

More detailed specs available upon request.

Microsites

Microsites allow you to utilize
our Web site, enewsletter and
search engine relationships
to drive qualified users to
exclusively sponsored,

relevant content.

Online Supplements
Online supplements, or PDF
versions of your printed
supplements, can be linked

to our Web site, so you

can capitalize on our lead

generation capabilities.

Digital Reference
Guide Classifieds

Digital Reference Guide
Classifieds allow you to list your
company, product, service or
employment opportunity in
our searchable databases and
directories: Product/Services,
Equipment for Sale, Job
Listings...and more.

ASK
€XPCrTs

Ask the Experts is an
opportunity that allows you to
be deemed an Exclusive Expert
on our Web site and answer
category-specific questions
from broadcastengineering.
com visitors. Your company
will maintain exclusive rights
to answer questions in your
chosen category/categories
from our online audience

for a minimum of three
months. Includes a significant

promotional package to entice
visitors to ask questions.

Connecting you to the broadcast industry in every direction.




ONLINE RESOURCES/NETWORKING
VEHICLES MAXIMIZE YOUR PRESENCE

Programs to help
your brand shine

Awards

Broadcast Engineering’s Pick
Hits are product technology
awards presented at NAB and
IBC. They are selected by an
anonymous group of Broadcast
Engineering readers who work
in the broadcast, post and
network and satellite industries,
and roam the convention floor
looking for the most innovative
products.

Market Research

> AdPlus Studies are
conducted by Paramount
Research, an independent
research firm, and help you
gain valuable market insights
about your products
and brand.

> ExhibitPlus Studies, also
conducted by Paramount
Research allow NAB exhibitors
to find out what attendees
thought of their exhibit
and more.

> Share of Mind Research
measures brand awareness
using unaided recall of your
products.

Pop Quiz
Broadcast Engineering Pop Quiz lets you set yourself above the rest as an industry authority,
while also receiving valuable leads. This new Web sponsorship opportunity is fun for readers
and a great lead generator for marketers! The Pop Quiz is a memory challenge or IQ test that

challenges a reader’s knowledge on a particular topic, technology or industry trivia.

As a sponsor, you'll choose the technology or topic for the quiz, and work with Broadcast
Engineering editors to write five questions, with multiple choice answers. Only one Pop Quiz
runs per month - so reserve your Pop Quiz Now! Contact your sales manager for pricing and

information.

Television Industry Summits
In February and October, Broadcast Engineering and Broadcasting & Cable partner to host
an invitation-only event for top decision-makers on the industry’s cutting-edge topics.

Sponsorships are limited.

Trade Show Affiliations

Utilize our relationships with trade shows to maximize your presence to attendees. We also
send copies of the magazines to all major shows, so you'll get the exposure from our regular

circulation, as well as the bonus distribution of show floor attendees.

BroadcastEngineering.
SSPECIALIZED TRAINING

Broadcast Engineering Specialized Training

Broadcast Engineering has partnered with Obor Digital to create an introductory series of
training workshops targeted specifically to broadcast operations and engineering staffs. These
courses are designed to introduce new technology, solutions and operations to professionals
in the industry. All course information is contained in an online, self-paced, complete program
accessible from any computer. Training is provided in an easy-to-learn and retain format

with courses prepared by industry experts and former broadcast consultants. Sponsorship

opportunities are available.

For more information, please visit broadcastengineering.com/advertisers
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2009 ADVERTISING RATES

US/Canada Edition - Color Rates NAB Special Report

1x 6Xx 12x 18x 24x 36x 48x 60x
Full Page $9,795 $9,420 $8,985 $8,710 $8490 $8,165 $7.665 $7,535 Tabloid Spread $11,925
2/3 Page $8,125 $7,815 $7,475 $7,245 $7,050 $6820 $6425 $6315 Tabloid Page $8,365
1/2Island $7475 $7,115  $6,810 $6,625 $6490 $6250 $5875  $5,780
1/2 Page $6,530  $6215 $5895 $5675 $5570 $5475 $5170  $5,085
1/3 Page $5175 $4,995 $4,845 $4705 $4,485 $4395 $4,175  $4,135 IBC Product Source*
1/4 Page $4,295 $4,080 $3,945 $3,885 $3,815 $3715 $3535  $3,470
1/6 Page $3,535  $3480 $3,330 $3275 $3,205 $3,130 $3,055 $3,010 Tabloid Spread $8,860
Tinch 3530 Tabloid Page $6,280
Classified *World Edition will have
2-1/8 x1” $200 bonus distribution at IBC
World Edition (EMEA, Asia) - Color Rates Cover Rates

* *

1x 6Xx 12x 18x 24x 36x 48x 60x ond Cover Uss/ff ;Z?)a \Ql; :;jo
Full Page $7,500  $6,995 $6,755 $6,665 $6425 $6,050 $5810  $5,5585 3rd Cover $10730  $8.215
2/3 Page $6,150  $5835 $5785 $5580 $5390 $5085 $4,895  $4,715 Back Cover §11.665 $8.930
1/2Island $5475  $5265 $5105 $5035 $4,890 $4,590 $4,425  $4,265
1/2 Page $4,895 $4,655 $4,575 $4,485 $4,360 $4,125 $3,975 $3,835 *Every issue contracts only
1/3 Page $3,945 $3,845 $3,785 $3,675 $3,615 $3,390 $3280 $3,175 for all cover positions.
1/4 Page $3,350  $3,245 $3,170 $3,110 $3,055 $2,925 $2,840 $2,765
1/6 Page $2,800 $2,815 $2,745 $2,695 $2,650 $2,560 $2,490  $2,430
1inch $195

Color Rates

For SWOP red, yellow, blue, green or
orange run with black, Match Color (PMS)
or 5-color please contact your sales manager.

Classified Rates

1-inch minimum. *By-the-word classified rates:

$2.55 per word insertion. Initials and abbreviations count as full words.
Minimum classified charge is $55.

Contact Julie Dahlstrom at 312.840-8436 for a full rate sheet.

7-3/4" (19.7 cm)
15-1/2"(39.4 cm)

10-3/4"(27.30 cm)
10-3/4"(27.30 cm)

Publication trim size
Spread trim size

Ad Space Dimensions (monthly issues and Digital Reference Guide)

NAB Special Report & IBC Product Source Tabloids
Publication trim size: 10-7/8"(27.62 cm) 15-3/4" (40 cm)

Space Size (live area) Width Depth Space Size Width Depth
1 page 7'1/4: (17.8 cm) 10;1/4"(25'4 cm) Tabloid page (live area) 10-1/4" (26 cm) 15-1/8"(38.4 cm)
2/3 page 4'5/8” (11.7.cm) 10 (2,:5'4 cm) Tabloid spread (live area) 20-1/2"(52.1 cm) 15-1/8"(38.4 cm)
1/2island 4-5/8"(11.7 cm) 7-3/8"(18.7 cm) Standard page 7"(17.8 cm) 10”(25.4 cm)
1/2 horl.zontal 7 71',8 cm) 4'7”/8"(1 24.cm) 1/2 horizontal tabloid 10”(25.4 cm) 7-1/4"(18.4 cm)
1/2 vertical 3-3/8"(8.6.cm) 107(25.4 cm) 1/3 horizontal tabloid 10”(25.4 cm) 41/2"(11.4cm)
1/3 vertical 21/4" (5.7 cm) 107(25.4 cm) 1/4 horizontal tabloid 10" (25.4 cm) 3-3/8" (8.6 cm)
1/3 horizontal 7"(17.8 cm) 3-1/4" (8.2 cm) 2/3 page 4-5/8"(11.7 cm) 10”(25.4 cm)
1/4 horizontal 7"(1 7.8 cm) 2—3/8"(59cm) 12 island 4'5/8” (-I 1.7 Cm) 7_3/811 (-I 8.7 Cm)
1/3 square 4-5/8”(1 1.7 cm) 4—7/8”(1 2.4 cm) 1/2 horizontal 7"(17.8 cm) 4-7/8" (124 cm)
1/4 standard 3-3/8 (86 cm) 4-7/8 (1 24 cm) 12 vertical 3'3/8” (8.6 Cm) 10" (25‘4 Cm)
1/6 vertical 2-1/4" (5.7 cm) 4-7/8"(12.4 cm) 1/3 vertical 2-1/4" (5.7 cm) 10”(25.4 cm)
1/6 horizontal 4-5/8"(11.7 cm) 2-3/8"(5.9 cm) 1/3 square 4-5/8"(11.7 cm) 4-7/8" (12.4 cm)

. B 1/4 standard 3-3/8"(8.6 cm) 4-7/8"(12.4 cm)
Column width 2-1/4"(5.72 cm) 1/6 vertical 2-1/4" (5.7 cm) 4-7/8" (12.4 cm)

1/6 horizontal 4-5/8"(11.7 cm) 2-3/8"(5.9 cm)
Specifications for bleed
Single-page bleed 8"(20.3 cm) 117(28 cm) Column width: 2-3/16"(5.55 cm)
2-page spread, bleed 15-3/4" (40 cm) 11"(28 cm)
. . . . Specifications for bleed
Live area: Penton Media strongly recommends that any critical copy — text or image — Single-page bleed 11-1/8"(28.3 cm) 16" (41.3 cm)
be kept to a minimum of 1/4”from all trim edges. . ) i
Two facing pages, 22"(56.2 cm) 16"(41.3 cm)

Gutter allowance: For two-page spreads, we do not require a gutter allowance. However,
we strongly recommend that any copy should be positioned a minimum of 1/8” out
from both sides of the spread center mark.

bleed plates

Connecting you to the broadcast industry in every direction.




BmﬂllcaSI MECHANICAL SPECIFICATIONS

GENERAL SPECIFICATIONS

Printing Method: Web Offset

Binding: Perfect bound

Paper: Cover printed on 70-lb coated offset; perfect bound
text printed on 36 Ib. coated groundwood offset

Ink: SWOP standard and four-color process

Line Screen: 133 lines per inch

DIGITAL AD SPECIFICATIONS

PDF Format: Advertisers are encouraged to submit PDF and PDF/X1-A files provided that they are prepared for press-optimized printing in CMYK with fonts embedded. For an Acrobat Distiller job-options
file and more information on creating acceptable PDF files, visit www.pentonads.com.

Please note: PDF files lack the ability to be edited or altered (i.e. phone number, address, etc.)

Preferred Applications: Ad layouts should be created using either QuarkXpress™; Adobe Pagemaker® or Adobe InDesign®. If submitting application files, provide all supporting graphics and
fonts.

Proofs: We minimally require a text and element proof to assist in preflighting digital ad files. For critical color match we require a digital halftone proof (i.e. Kodak Approval, Dupont Digital
Waterproof, Fuji FirstProof, etc.). Accurate color reproduction cannot be guaranteed without an accompanying SWOP-certified proof.

Photo Elements: 300 dpi, actual size; CMYK color model; .tif or .eps format; no JPEG compression.

Line Art/Text: 600 dpi minimum; CMYK color model; .eps or .tif format with color preview. In Photoshop, black text should be created in black channel only to avoid registration problems.

Color Tone Values: To avoid over-saturation of ink, the total combined value of CMYK colors should not exceed 300% (i.e. C=100, M=100, Y=50, K=50). Any one color with a required value over 85%
should be made solid.

Color Mode: Ads should be converted to CMYK prior to submission as color shifts may occur. Ads received in RGB color will be converted to CMYK.

Fonts: When submitting application files, include screen and printer fonts. On illustrations it is recommended to convert text to outline, however outline text cannot be altered.

Lettering: Reproduce all reverse lettering with a minimum of colors. Type smaller than 8 point with fine serifs should be avoided.

Media: Mac or IBM CD..

FTP Upload: ftp:/ftpserver2.penton.com/adclient. User ID and Password = adclient.

Please contact the publication Production Coordinator when files are submitted.

INSERTS
Contact your Broadcast Engineering market manager for rates, production specifications, and shipping instructions, or visit www.pentonads.com.

RATE POLICY AND CONTRACT PROVISIONS: All advertisements are accepted and published entirely on the representation that the Advertising Agency and/or Advertiser are properly authorized to
publish the entire contents and subject matter thereof. It is understood that, in consideration of the publication of advertisements, the Advertiser and/or Advertising Agency will indemnify and hold
the Publisher harmless from and against any claims or suits for libel, violation of rights of privacy, plagiarism, trademark, patent and copyright infringements (including the text and photographs within
the advertisements), and other claims based on the contents or subject matter of such publication. The Publisher reserves the right to reject any and all advertising, which the Publisher feels is not

in keeping with the publication’s standards, policies and principles. The Publisher reserves the right to add the word “Advertisement” at the top and/or bottom of, or anywhere within any publication
page, that in the Publisher’s sole judgment, too closely resembles editorial pages of the publication. The Publisher will not be bound by any conditions, printed or otherwise appearing on any order
blank, insertion order or contract when they conflict with the terms or conditions of the publication’s rate card, or any amendment thereof. The Publisher shall not be subject to any liability whatsoever
for any failure to publish or circulate all or any part of the publication issue or issues due to strikes, work stoppages, accidents, fires, acts of God or any circumstance not within control of the Publisher.
The Publisher is not responsible for the accuracy of any corrections or changes made to any Advertiser’s materials.

AGENCY COMMISSION: 15% of the gross billing allowed to recognized advertising agencies on space, color, bleed, and position only, provided account is paid within 30 (thirty) days of invoice date.
Advertiser’s material must be prepared in accordance with production specifications to qualify for agency commission. No cash discounts allowed.

SEQUENTIAL LIABILITY: Advertiser and Advertising Agency are jointly and severally liable for payment. Penton Media will not release the Advertising Agency from liability even if a sequential
liability clause is included in the contract, insertion order, purchase order, etc.

CANCELLATION POLICY: Neither the Advertiser nor its Advertising Agency may cancel advertising after closing date. Cancellations prior to closing must be in writing. Verbal cancellations will
not be accepted.

ERROR LIABILITY LIMIT: The Publisher’s liability for any error will not exceed the charge for the advertisement in question. The Publisher assumes no liability for errors in key numbers, the Reader
Service section, advertisers’index, or any type set by the Publisher. The Publisher is not responsible for the accuracy of any corrections or changes made to the Advertiser’s copy/materials.

SHORT RATE PROTECTION: Advertisers billed at special contract rates based on frequency, but who fail to fulfill the contract, will be billed at the Publisher’s sole discretion for the difference to
reflect the rate that is actually earned. For example, Advertisers will be billed for lost frequency discounts if, within a twelve (12) month period (or written contract period) from date of the first
insertion, they do not use the amount of advertising space upon which their billing rate was based.

RATE CARD IN EFFECT: Advertising rates, terms and conditions set forth in this rate card shall govern all transactions and supersede any other information published in previous rate cards,
directories, media guides or rate and data services whether in print or online. Publisher will not honor rates or data derived from these other sources unless it is in conformance with this rate card.
Publisher has the right to increase rates with prior notification to advertiser.

TERMS OF SALE: Terms of sale are Net 30 (thirty) days from date of invoice. No cash discounts allowed. Penton Media will not accept any form of payment, which contains any limitations or
conditions on payment such as short paid checks noted as representing payment in full of a disputed balance.

LINE OF CREDIT: Advertiser’s line of credit may increase or decrease from time to time. Such changes will be made at the sole discretion of Penton Media, and no advanced notification is promised
orimplied.

PAST DUE ACCOUNTS: Orders may be held at the Publisher’s sole discretion.

COLLECTION RELATED ISSUES: If Penton Media must refer Advertiser’s delinquent account to an attorney or collection agency, Advertiser agrees to pay all reasonable attorneys’ or collection
agency'’s fees, court costs, and other collection costs in connection with the Publisher’s collection efforts.

JURISDICTION: Advertising Agencies and/or Advertisers agree that any legal action arising between Penton Media and Advertising Agency and/or Advertiser must be brought in the courts of the
state of Kansas, Johnson County, and that Advertising Agency and/or Advertiser agrees to submit all claims to the jurisdiction of these courts regardless of any conflict of jurisdiction which may
arise.

NOTIFICATION TO PUBLISHER: If the Advertising Agency and/or Advertiser changes their address or there is a change of ownership or control of their company, please notify the Publisher of this
change within ten working days.

DEFINITIONS: As used in this section and this rate card, the term “Publisher” shall refer to Penton Media.

For more information, please visit broadcastengineering.com/advertisers




East
Josh Gordon
PH 718.802.0488
FAX 718.522.4751
jgordon5@verizon.net

Midwest
Emily Kalmus
PH 312.840.8473
FAX 913.514.6301
emily.kalmus@penton.com

West
George W. Watts lll
PH 360.546.0379
FAX 360.546.0388
georgeww3@aol.com

International/Europe
Richard Woolley
PH +44.1295.278407
FAX +44.1295.278408
richardwoolley@btclick.com

Israel
Asa Talbar
PH +972.3.5629565
FAX +972.3.5629567
talbar@talbar.co.il

Japan
Mashy Yoshikawa
PH +81.03.3235.5961
FAX +81.03.3235.5852
mashy@fa2.so-net.ne.jp

Classified
Julie Dahlstrom
PH 312.840.8436
FAX 913.514.3684
julie.dahlstrom@penton.com

Corporate Office
Broadcast Engineering
9800 Metcalf Avenue
Overland Park,KS 66212

VP/Group Publisher
Jonathan Chalon
PH 203.358.4173
FAX 913.514.6470
jonathan.chalon@penton.com

Editorial Director
Brad Dick
PH 913.967.1737
FAX 913.967.1905
brad.dick@penton.com

Production Manager
Kathy Daniels
PH 913.967.1828
FAX 913.514.3686
kathy.daniels@penton.com

Marketing Director
Kirby Asplund
PH 913.967.1839
FAX 913.514.6839
kirby.asplund@penton.com

Marketing Manager
Crystal Shires
PH 913.967.1313
FAX 913.514.6977
crystal.shires@penton.com

Reprints
Penton Reprints
PH 888.858.8851
www.pentonreprints.com

List Rentals
Marie Briganti
PH 845.620.0700
FAX 845.620.1885
marie.briganti@walterkarl.infousa.com

Maximize your exposure to the entertainment technology
marketplace through Broadcast Engineering sister publications.
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